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After two years of pandemic FIT/016 and  

Pueri Expo trade fairs have returned and gathered 

more than 9,500 buyers at Expo Center Norte, in 

São Paulo - Brazil 

 
More than 160 hours of content with fashion shows and trend forum  

Exclusive matchmaking for buyers and exhibitors 

Expressive numbers in business generated during the 4 days event  

 
The newest edition of the largest and most complete event of the childcare 

products and children wear sector in Latin America ended on Saturday, 28 May. The 

event received 9,571 buyers from all over Brazil and more than 24 countries. Visitors 

were able to see first hand all the launches presented by 202 exhibiting brands in an 

area of 14,000 sqm. 

 

Tree years after the last edition, the event had its long-awaited return, which 

marked the new cycle of the children´s sector with trends, novelties, and high-level 

meetings. During the COVID-19 pandemic, the market underwent significant 

changes, owing mostly to the challenges associated with the isolation period and the 

uncertainties that resulted. As such, the organization recognizes the enormous 

significance of this event in relation to the re-start of the entire kids’ products 

sector. “With its network of trade fairs for the premium baby and children 

segment, Koelnmesse offers the industry unique access to important and attractive 

markets around the world. With its once again successful event in São Paulo,  

FIT 0/16 and Pueri Expo 2022 has shown that it is further expanding its leading role 

in Latin America”, says Mr. Gerald Böse, President and Chief Executive Officer of 

Koelnmesse GmbH. 

 

In general, business trade fairs correspond to 4.6% of the national GDP - a very 

expressive number for the Brazilian economy. "Trade fairs are a great opportunity 

for exhibitors and shop keepers to do business. We are deeply satisfied with this 

return and its results after two long years off due to the pandemic. The quality of 

buyers who visited the fairs impressed me and the exhibitors a lot", says Jonathan 

Tadayuki, Project Manager.  

 

Despite everything, the trade fairs attracted an extremely qualified audience. 

Among the visitors, 61% were shopkeepers, 10% manufactures and 6% distributors. 
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The great majority of visitors came from Southeast Brazil summing to 65% of the 

total, followed by the ones from Northeast, South and North regions.  

 

The event had more than 160 hours of dedicated content and special attractions, 

like trend forum and consulting with big names like: Nancy Fukuda, mentor and 

expert in sales, Enrico Cietta from Diomedea, Cristhian Bernardes, CEO of Hug, 

among others. One of the novelties implemented were the Matchmaking sessions 

with national and international buyers, which were created to foment sales and 

strength the growth of the children´ sector, which resulted in a business volume 

during the event of more than 2,2 million BRL.  

 

According to the buyers, the Matchmaking were identified as a differential in this 

edition. "There are large companies that can provide services to all Latin America 

and can have a good business result by buying in Brazil, since we have an open 

trade in my country (Costa Rica). The event brought great novelties and quality, 

and most of these brands export", says Carla Plascencia, from Bebe Mundo.  

  

Both exhibiting brands and qualified buyers were excited to improve and increase 

their businesses. “We’re importer and distributor of baby and childcare products 

and this is our first time visiting the fairs in São Paulo. We've found an organised 

space for visitors and exhibitors. I've enjoyed meeting new brands and products, 

since the Brazilian market is so rich and brings a lot of novelties," explains the 

Argentinean Daniel Bercovich, from Baby Company.  

 

As a strategy to attrac more attention from the public, the fairs worked in 

collaborations with relevant experts and market celebrities, such as Talu Concept, 

the former Brazilian Olympic athletes Bia and Bianca Feres, Ms. Kika Sato and Karina 

Sato, and Fernanda Floret, among others. But these are just a few of the stars who 

passed by the event.  

 

At the most charming and colourful catwalk surrounded by exhibitors and visitors, 

the greatest brands presented their collections. The fashion show included Tempo 

de Criança showing its brand Luluzinha in collab with PatBo, Brascol Group launching 

Kookabu and the NGO Cerzinho. Along with, Daloá Moda Infantil, NGO Florescer, Yo 

Love Yo and ASCAP (a hub of companies named Polo de Pernambuco) closed the 

fashion show with the brands: Kadikê, Evalyn, Mapping, Gang’ Boy, ABeC, Lêmore, 

Estilo de Ser Kids, Eliel Baby, Trenzinho Feliz, Peixote Kids, Ondas Kids, Pequenos 

Mimos e Leinad Kids.  
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The fashion show also featured the exclusive curatorship of Harper’s Bazaar Kids 

Magazine, which was celebrating 10 years of history and brought big names to 

attend the fashion shows. The FIT Fashion Collection presented the latest trends of 

the upcoming Spring-Summer season throughout an event full of charm. To top it 

off, they celebrated the magazine's anniversary with a fully dynamic fashion show 

that brought the models from its covers to pass through the streets of the pavilion. 

All this with the special participation of DJ Samantha Era playing between the 

breaks of the fashion show. 

 

Among all this the Organizer also held the second edition of the Pueri Trends 

contest, a space dedicated to the exhibition of the 12 most innovative products in 

the fair, which guaranteed an award on the very first day of the event. A 

curationship by Talu Concept and its team decided and the awarded were: Mastela 

with Ibimboo, Angie Oral Care, Lolly Baby, Nanobebe from Brasgroup, Turminha 

Guará from Semaan, MAM, Planer Bros Kids, Thule, Skip Hop from Bup Baby, Sophie 

la Girafe from Oásis Importadora and Joie from Singular Baby. 

 

Another differential of this edition was the F+P Solutions concept store, which 

presented the most diverse solutions directed to the clothing and footwear retail. 

Thus serving as an auxiliary tool for hundreds of shopkeepers and visitors to get to 

know and understand the ways of managing sales and delivery with the help of 

technology. 

 

Complementing the novelties of this edition, the FIT 0/16 Mini Casa was created, 

with six spaces inspired by the original Casa of Minimundo Agency. Visitors were able 

to get a closer look at the immersive experience of the children's universe with 100% 

Brazilian brands that value playfulness and well-being. 

  

According to the exhibitors, the fairs were a reunion with their clients and the 

moment to create new relationships. "The coolest thing was to see our clients 

again, as the majority of them we haven't seen since the last fair. In this 

resumption we were able to listen to what the client is going through, as well as 

understand their moment. That was very positive for new clients, as we opened 

great possibilities," says Regina Manasieva, Commercial Director from ABC Design.  

  

Many brands took advantage of the fair to launch products that were created 

through collabs with other brands. "The fair exceeded our expectations, our launch 

was the result of a collaboration with PatBo, which brought the essence of Minas 

Gerais in a mother and daughter collection with emphasis on embroidery work. It 

was a moment to reactivate several contacts and achieve our goals, in two days our 
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growth was 300% and we had over BRL 1 million in sales with national buyers and 

from all over Latin America", reveals André Macedo, Commercial Manager of Tempo 

de Criança Group.  

  

Many business prospects were created during the event's four days. "In this post-

pandemic return, the feeling is that we achieved our goal even before the end of 

the fair. In the first two days we already made a lot of contact with new customers 

and had a moment of making two sales at the same counter. This was very good to 

celebrate Fofinho's 50 years of existence," says Matheus Leme, Commercial and 

Marketing Manager of Fofinho Baby Fashion.  

  

This edition positively surprised the exhibitors, since the resumption of the fairs was 

a bet. "We felt a safer and more mature market after these two years of pandemic. 

Shopkeepers and visitors came here wanting to see new things. So, it was an 

opportunity to see many customers again and make new ones. We also received 

people from many parts of the country such as North, Midwest and South of Brazil. 

As always, it is hard work, but it was very worthwhile to be part of this edition," 

says Ana Carolina Itzaina, Partner-director of Oásis Importadora.  

  

Despite the market and economic uncertainty, exhibitors believed in the fairs' 

potential. "We had low expectations, as we didn't know if the public would show up, 

so we were pleasantly surprised. It was much better than expected! We received 

many new customers and many people from outside São Paulo. This was the best 

fair we have ever participated in," completes Rafael Susyn, Marketing and Sales 

Control of Ibimboo.  

  

"After three years without fairs, both the organization and the exhibitors were 

surprised by the outcome; we are already excited and can't wait for the next 

edition." says Jonathan Tadayuki, Project Manager of Koelnmesse Brazil, organizer 

of the trade fairs.  

 

Service: 

FIT 0/16 and Pueri Expo 

Date: 25-28 May 2022  

Trade fair hours: from 10:00 a.m. to 7:00 p.m. (on the last day from 10:00 a.m. to 

5:00 p.m.) 

Venue: Expo Center Norte – Blue Pavillion 

Address: Rua José Bernardo Pinto, 333 – Vila Guilherme, São Paulo, Brazil 

www.fit016.com.br   

www.pueriexpo.com.br   

http://www.fit016.com.br/
http://www.pueriexpo.com.br/
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@feira_fit016/ @pueriexpo  

 

The next events: 

Kind + Jugend - The Trade Show for Kids' First Years, Cologne, Germany:  

08.-10.09.2022  

 

Kind + Jugend ASEAN - The Premier Trade Show for Baby & Kids in ASEAN, Bangkok, 

Thailand: 05.-08.04.2023 

 

FIT 0/16 and Pueri Expo, São Paulo, Brazil, 23.-25.04.2023 

 

 

About FIT 0/16 – 55th The International Trade Show for Baby & Children Wear  

 

FIT 0/16, the biggest Latin America kids fashion fair showcases the market and 

manufacturers trends for children and teenagers, furniture, decoration, and more.   

 

About Pueri Expo – 5th International Trade Fair for Childcare Products  

 

This event takes place alongside FIT 0/16 and is the only exclusive trade show for 

childcare products held in Brazil, and gather exhibitors focused on baby gear 

products.  

 

Koelnmesse - industry trade fairs for the children’s first year’s segment:  

Koelnmesse is the world’s top trade fair organiser in the premium baby and toddler 

products segment. At the trade fair grounds in Cologne/Germany, the leading 

international trade fair Kind + Jugend is an established, central industry platform 

for the global trade and ordering business and presents an annual showcase of the 

latest products, trends and innovations. In addition to the event at its Cologne 

headquarters, Koelnmesse is expanding its portfolio internationally: Pueri Expo in 

São Paulo/Brazil is the largest trade fair in Latin America for premium baby and 

childcare products, bringing leading Brazilian and international brand manufacturers 

together with buyers and retailers from across the region with a carefully targeted 

approach. In South-East Asia, Kind + Jugend ASEAN will celebrate its premiere in 

Bangkok in 2023.    

 

Further information: https://www.pueriexpo.com.br/en/industry-sector/ 

 

Press:  

Agência Minimundo - @meumini.mundo  

 

Information for press: 

Fernanda Emmerick: fernanda@agenciaminimundo.com  

https://www.pueriexpo.com.br/en/industry-sector/
file:///C:/Users/LENOVO/AppData/Local/Temp/SDLTempFileManager/y4co5snu.3of/fernanda@agenciaminimundo.com
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Raíssa Germano: raissa.germano@agenciaminimundo.com  

WhatsApp: +55 (11) 2691-4237 

 

FIT 0/16  
Photos and information for press available at: https://www.fit016.com.br/   
 

Pueri Expo  
Photos and information for press available at: https://www.pueriexpo.com.br 
 

In case you publish this document, please send us a link to the article. 
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